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Brand Narrative

 The Village of Mukwonago resides at the 
intersection of life, leisure, and economic 
leadership. Minutes from Milwaukee with 
convenient access to Madison and Chicago, 
Mukwonago offers main-street living just 
moments away from metro-area amenities. It’s 
where open spaces, parks and waterways 
converge with academic achievement, safe 
surroundings and economic opportunity. 
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Brand Narrative

 Activity abounds year round in Mukwonago. Fish 
Phantom Lake. Ride the trolley from the Elegant 
Farmer to Indianhead Park. Hike the Kettle 
Moraine State Forest. Hunt the Vernon Marsh 
Wildlife Refuge. Kayak down one the most 
ecologically significant waterways in the world, 
the Mukwonago River. There’s something for 
everyone in Mukwonago. 
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Brand Narrative

 The village invests significantly in its park 
system. Tree-lined streets bustle with people 
watching parades for Father’s Day, Fourth of July, 
and Christmas. Festivals provide family fun 
during Balloons Over Mukwonago, Summerfeste, 
Harvest Fest and Winter’s Midnight Magic. 
Monthly Maxwell Street Days and weekly 
Farmer’s Markets create a community 
connection. And, our Performing Arts Center 
offers an array of arts and entertainment. Each 
of these experiences serve as a cornerstone of 
community pride.
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Brand Narrative

 Long known for commerce, Mukwonago is 
committed to economic expansion. Our new 
development approach is simple: Serve as a 
catalyst that moves the community forward while 
maintaining a balance between characteristics 
that appeal to quality family life and economic 
factors that make it possible. 
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Brand Narrative

 Our resource-rich community offers prime 
industrial development sites with easy interstate 
access and visibility, shovel-ready commercial 
lots, and in-fill opportunities along the village’s 
street-scaped and pedestrian-friendly downtown 
district. We offer residential neighborhoods with 
new-build opportunities and existing properties 
for sale in our registered historic-district.
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Brand Narrative

 Mukwonago’s demographics—including income 
and education levels as well as housing values—
align well with what commercial and retail 
businesses value in a community. Businesses of 
all sizes are well supported with talent and 
services required for sustained prosperity. 
Mukwonago works with its residents and 
stakeholders to solve problems. Both benefit 
from responsive, agile, efficient, and transparent 
village government.
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Brand Narrative

 Our mix of big box retail and main street village 
shops serves as a regional hub to support over 
30,000 consumers within the immediate region. 
The village-owned industrial park expansion has 
made way for millions of dollars in private sector 
investment, contributing to over a quarter-billion 
dollars in public and private sector investment in 
the village over a six-year period. As a result, 
we’ve retained hundreds of employees within the 
village. 
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Brand Narrative

 Manufacturers and retailers from all over the 
world are locating in Mukwonago, because the 
village is committed to balanced growth. These 
are but a few qualities that make Mukwonago 
one of the premier communities in Southeastern 
Wisconsin.
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Brand Narrative

 Collaboration serves as the foundation of our 
community. Ranked nationally for academic 
achievement, the Mukwonago Area School 
District also works with local businesses to create 
educational pathways to match our skilled 
workforce to existing industry. A strong volunteer 
spirit shows in our many civic, spiritual and 
community organizations. Their efforts and 
funding support local concerts, events, and 
needs-based programs. 
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Brand Narrative

 Our public safety maintains strong working 
relationships throughout the community and 
provides critical care EMS services and primary 
response duties for all local emergencies. Our 
Seniors On The Go Taxi service ensures ready 
transportation for our valued elders to get to 
appointments and shopping. Health and well-
being are strongly supported by our own YMCA 
and other wellness professionals, and our 
advanced 24-hour emergency healthcare and 
hospital facilities. 

12



Brand Narrative

 Our unwavering commitment to advance what 
matters to those who live, work and play in 
Mukwonago is on display daily. From the creation 
of a Downtown Development Committee –
tasked with ensuring the future of the village’s 
downtown — to long-term planning for 
investments in our workforce, parks system, and 
infrastructure, the village supports making its 
residents and stakeholder ideas a reality.
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Brand Narrative

 There’s a dedication to prosperity. There’s a 
sense of kindness. There’s an underlying respect 
for people. Because of our people and because of 
our pursuit of prosperity, we are committed to 
breaking down barriers to balanced growth and 
advancing quality of life. Mukwonago: Where life, 
leisure and business thrive.
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Thoughts/Questions

 Questions to Consider:

◦ Does the narrative tell the story we believe 
differentiates the village against other options?

◦ Does the logo and tagline represent the 
narrative?

◦ Next Steps: Once approved, we will begin 
creating the brand identity guide for 
presentation to the board.
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From: Roger Walsh
To: Diana Dykstra
Cc: Ben Kohout; John Weidl; Darlene Johnson
Subject: FW: Downtown Development Analysis
Date: Friday, June 19, 2020 8:46:20 AM

 
Diana,
Feel free to contact me with any questions if needed.
Please add this item to the June 25 DDC Meeting Agenda and send copy to DDC Members. 
Please place them Item #6 after Branding.  Total Agenda Items is 15 instead of 14.
 
Mr. Weidl, please provide Diana with a copy of the Redevelopment Resources Contract so she
can include it as an attachment with the Agenda.
Thanks,
 
 
Roger Walsh
Village of Mukwonago Trustee/DDC Chair
262.363.4303

From: Dayna Sarver <dayna@redevelopment-resources.com>
Sent: Thursday, June 18, 2020 4:17 PM
To: Ben Kohout; Roger Walsh
Cc: Kristen Fish-Peterson
Subject: Downtown Development Analysis
 
Good afternoon,

 
The Village of Mukwonago has contracted our firm, Redevelopment Resources, to evaluate
the economic and fiscal impact of new development over the past six years and develop
appropriate strategies for the Village moving forward. Kristen and I spoke with the Village
Administrator about the VIllage Board's inquiries regarding the creation of a Tax Increment
District. We've reviewed the Downtown Strategic Plan and have a few questions for the
Downtown Development Committee.  Would it be possible to discuss these with you at the
Committee meeting next week? We just want to make sure we are putting together the most
comprehensive study for the Village as possible.  

 
Best,
Dayna Sarver
Development Specialist

mailto:rwalsh@villageofmukwonago.com
mailto:ddykstra@villageofmukwonago.com
mailto:bkohout@villageofmukwonago.com
mailto:jweidl@villageofmukwonago.com
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Redevelopment Resources
 
www.redevelopment-resources.com 

http://secure-web.cisco.com/1vPDNkW0YOgQMFEsBfs89dAu4OozIWaBZn-Yhyf14bIbKhanKPKXTjmo4MfyOwAukPYqpae_62RaYFSiwyaSPc7HR5b1HJoJGSA1v_hsSpci_Bff9ubQvoJh07Yl8W2ykrfQBsY6UYqketaOhBpQUo5kzgvmxAVoPlFin8l0ptrjVtwly1reLmeHYtbi8dBFqkjiXqFBGTJUef0mOD3qnReq0Pg4lPvYE-PfuyuL0WvVdan_LJLuIBJUc-32qyYNaeX6LdAzIhoUH4FvC-ohFUw/http%3A%2F%2Fwww.redevelopment-resources.com%2F
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